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× Influencing consumer behaviour to encourage sustainable 

food choices

×Promote awareness and behaviour change through several 

initiatives - Waste and Resources Action Programme 

(WRAP) óLove Food Hate Wasteô campaign, Defraôs Act on 

CO2 campaign and DirectGov

×Policy tasks: 

o developing and drafting consumer facing advice on sustainable food 

choices for websites; 

o drafting briefing, PQs and correspondence for Ministers; 

o contributing towards other Defra policies related to sustainable food

My job role



Consumer Food Behaviour Research

Public understanding of 

links between Climate 

Change and (i) Energy 

and (ii) Food 

consumption in the 

home [forthcoming]

Consumer attitudes and 

behaviour with 

particular reference to 

local food

óSustainability and the 

supermarket shopper: 

Analysis of the promoters 

for and barriers to 

sustainable food 

purchasing behaviour

Practicalities and 

benefits of local food 

production and any 

unintended effects

Investigating motivations -

focusing on specific 

segments and behaviours 

[forthcoming]

Investigating Mavens with 

regard to environmental 

behaviours,

and the linkages between 

mavens, social norms, 

identity and trust

for mainstream 

consumers



Policy Research Priorities

×Answers the policy questions 

×Deadline is met

×Clear and concise results



However.....

×Answers the policy questions 

Ç questions may not be answerable, may lead to 

more

×Deadline is met

Ç time taken is longer than anticipated

×Clear and concise results

Ç there may be grey areas



Food Case Study ïSynthesis Review of 

Consumer Food Behaviour Research

Context

×Economic, social and environmental impact of  UK 

food consumption is currently unsustainable

×Government is in the process of developing a 

strategy to take us towards a more sustainable food 

system for 2030

×Creating a deeper understanding of consumer 

attitudes and behaviours is a key part of the Food 

Policy Unitôs work



Food Case Study ïSynthesis Review of 

Consumer Food Behaviour Research

Context cont...

×Provide an accurate, up-to-date picture of existing 

policy-relevant evidence on consumer behaviour 

and attitudes to food and environment in the UK. 

×Approx 200 sources, structured around Defraôs 3 

food-related headline behavioural goals

×Results to inform policy, communications messages 

and targeted advice



Food Case Study ïSynthesis Review of 

Consumer Food Behaviour Research

Steering Group

Food Policy Unit 

Communications 

Directorate

Sustainable 

Behaviours Unit

How well does 

the proposal 

answer the 

questions? How well do the 

researchers 

know the policy 

area?

Does the 

proposal 

deliver value 

for money?  

Costs against 

outcomes

Social Marketing Practice et al


